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Agricultural Marketing Service, USDA § 1215.12 

REPORTS, BOOKS, AND RECORDS 

1215.60 Reports. 
1215.61 Books and records. 
1215.62 Confidential treatment. 

MISCELLANEOUS 

1215.70 Right of the Secretary. 
1215.71 Suspension or termination. 
1215.72 Proceedings after termination. 
1215.73 Effect of termination or amendment. 
1215.74 Personal liability. 
1215.75 Patents, copyrights, inventions, pub-

lications, and product formulations. 
1215.76 Amendments. 
1215.77 Separability. 

Subpart B—Rules and Regulations 

DEFINITIONS 

1215.100 Terms defined. 

EXEMPTION PROCEDURES 

1215.300 Exemption procedures. 

MISCELLANEOUS 

1215.400 OMB control numbers. 

AUTHORITY: 7 U.S.C. 7481–7491 and 7 U.S.C. 
7401. 

SOURCE: 62 FR 39389, July 22, 1997, unless 
otherwise noted. 

Subpart A—Popcorn Promotion, 
Research, and Consumer In-
formation Order 

DEFINITIONS 

§ 1215.1 Act. 

Act means the Popcorn Promotion, 
Research, and Consumer Information 
Act of 1995, Subtitle E of Title V of the 
Federal Agriculture Improvement and 
Reform Act of 1996, Pub. L. 104–127, 7 
U.S.C. 7481–7491, and any amendments 
thereto. 

§ 1215.2 Board. 

Board means the Popcorn Board es-
tablished under section 575(b) of the 
Act. 

§ 1215.3 Board member. 

Board member means an officer or em-
ployee of a processor appointed by the 
Secretary to serve on the Popcorn 
Board as a representative of that proc-
essor. 

§ 1215.4 Commerce. 
Commerce means interstate, foreign, 

or intrastate commerce. 

§ 1215.5 Consumer information. 
Consumer information means informa-

tion and programs that will assist con-
sumers and other persons in making 
evaluations and decisions regarding the 
purchasing, preparing, and use of pop-
corn. 

§ 1215.6 Department. 
Department means the United States 

Department of Agriculture. 

§ 1215.7 Fiscal year. 
Fiscal year means the 12-month pe-

riod from January 1 through December 
31 each year, or such other period as 
recommended by the Board and ap-
proved by the Secretary. 

§ 1215.8 Industry information. 
Industry information means informa-

tion and programs that will lead to the 
development of new markets, new mar-
keting strategies, or increased effi-
ciency for the popcorn industry, or ac-
tivities to enhance the image of the 
popcorn industry. 

§ 1215.9 Marketing. 
Marketing means the sale or other 

disposition of unpopped popcorn for 
human consumption in a channel of 
commerce but shall not include sales 
or disposition to or between processors. 

§ 1215.10 Part and subpart. 
Part means the Popcorn Promotion, 

Research, and Consumer Information 
Order and all rules and regulations and 
supplemental orders issued thereunder, 
and the term subpart means the Pop-
corn Promotion, Research, and Con-
sumer Information Order. 

§ 1215.11 Person. 
Person means any individual, group 

of individuals, partnership, corpora-
tion, association, cooperative, or any 
other legal entity. 

§ 1215.12 Popcorn. 
Popcorn means unpopped popcorn 

(Zea Mays L) that is commercially 
grown, processed in the United States 
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